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2017 Editorial Calendar
Issue Editorial Focus Ad

Close
Material

Due

January
n  Digital Retailing Update
n  Quarterly Auto Finance Report

12/2/16 12/7/16

February
n  The Connected Car Opportunity 
n  Service-Driving Mobile Apps

1/4/17 1/9/17

March
n  State of the Used-Vehicle Market
n  F&I and the CPO Market

2/1/17 2/6/17

April 
n  Post-NADA Coverage
n  Quarterly Auto Finance Report

3/7/17 3/10/17

May
n  Roundup: F&I Product Bundles 
n  Used-Vehicle Leasing

4/5/17 4/10/17

June
n  Marketing F&I Online
n  Email Menu Presentation Tools

5/4/17 5/9/17

July
n  Fixing the F&I Time Delay
n  Quarterly Auto Finance Report

6/2/17 6/7/17

August
n  Compliance Management Tools
n  Regulatory Update

7/6/17 7/11/17

September 
n  F&I Pacesetters
n  Roundup: F&I Reporting Tools

8/4/17 8/9/17

October
n  F&I Menu Roundup
n  Transitioning to the Menu

9/6/17 9/11/17

November
n  F&I Dealer of the Year/F&I  

Digital Media Winners
n  Industry Summit: Post-Show Coverage

10/5/17 10/10/17

December
n  Year in Review
n  F&I Performance Study

11/2/17 11/7/17

Mad Marv
Marv Eleazer is no industry 
insider. He’s a veteran 
F&I manager who reports 
from the trenches on the 
challenges and opportunities 

facing F&I professionals today.

Legal
Hudson Cook’s Tom Hudson 
and his team of attorneys 
lend their expertise every 
month on the compliance 
issues, court cases and new 

regulatory threats impacting dealers and 
the F&I operations. 

So Here’s the Deal
Every month, celebrated F&I 
trainer Ron Reahard puts his 
skills and industry knowledge 
to the test by fielding 
the toughest F&I product 

objections, compliance questions and 
other departmental issues submitted by 
readers of F&I and Showroom magazine. 
The president of Reahard & Associates 
also delivers a monthly video response 
to reader-submitted questions on www.
fi-magazine.com.

On the Point
Sales trainer, industry 
forecaster and dealer 
advocate Jim ‘Da Man’ 
Ziegler joined the magazine 
in 2011 to deliver his monthly 

on-the-point message about the car 
business. He’s in your face and always 
controversial. The president and CEO of 
Ziegler SuperSystems also offers strategy 
advice on everything from sales and F&I 
to marketing in the digital age.
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Print

Online Events

www.agentsummit.comwww.fi-magazine.com

F&I and Showroom puts marketers in front of 25,000 automotive 
professionals and key decisionmakers at every new-vehicle dealership 
or dealer group in the nation.

Reach key F&I and sales decisionmakers!
Primary business based on June 2016 BPA Publisher’s Statement:

 18,841 franchised dealers

 3,821 independent dealers 

 2,357  manufacturers, suppliers, lenders, independent F&I agents 
and others related to the trade

F&I and Showroom presents more F&I advertising per issue than any 
other publication!

Our website and the F&I eNews 
e-newsletter offer the ideal 
platform to reach a dealership’s 

decisionmakers!
The site averages 
more than 
39,000 unique 
visitors per 
month with 
up-to-the-

minute news, feature 
stories, blogs and videos. 
F&I eNews reaches more than 
18,000 readers every Tuesday 
and Thursday — and whenever 
news important to the auto 
sales and finance industry 
breaks.

F&I and Showroom is teaming with The Best 
Training Day Ever to bring the educational 
program to Industry Summit 2017, which is 
scheduled for Sept. 11-14, 2017, at the Gaylord 
Texan in Grapevine, Texas. The Best Training 
Day Ever features the automotive retail 
industry’s leading performance strategists for a full day 
of training on every aspect of a dealer’s operations. Industry 
Summit will also features Compliance Summit, a two-day 
event that allows dealers and their staffs to earn certification 
through the Automotive Compliance Education’s Certified 
Compliance Specialist program, the P&A Leadership Summit, 
and F&I Think Tank, a one-day training event designed 
specifically for F&I pros. F&I and Showroom is also the 
producer of Agent Summit, an annual event that drew more 
than 800 general agents and industry executives in 2016. 
Entering its seventh year in 2017, the conference will be held 
May 21-24, 2017, at the Paris Las Vegas.

2017 Four-Color Ad Rates
Size 14-issue rate 7-issue rate One-time rate

1 page $7,115 $7,720 $8,175

1/2 page $5,095 $5,875 $6,450

1/3 page $4,335 $4,465 $4,760

1/4 page $3,745 $3,950 $4,140

For special positions, inserts or specialty advertising, contact publisher. Agency commission rate is 15%.

www.industrysummit.com

Get Connected!
To advertise in print or online —  
or for event sponsorship and 
exhibition opportunities —  
contact publisher and show chair 
David Gesualdo at 727.947.4027 or 
david.gesualdo@bobit.com today!



Two-Page Spread

15.75” x 10.75”
16.25” x 11” (bleed)

1/2 Horizontal Spread

14.875” x 4.875”
15.75” x 5.25” (bleed)

7.875” x 10.75”
8.125” x 11” (bleed) 

Single Page

7” x 4.875”

1/2 Horizontal

2.1875” x 10”

1/3 Vertical

4.5625” x 10”

2/3 Vertical

4.5625” x 4.875”

1/3 Square

3.375” x 4.875”

1/4 Vertical

4.5625” x 7.5”

1/2-Page Island

Market & Media Data

General Instructions
Publisher reserves the right to reject any 
advertising that, in the sole discretion of 
the publisher, does not conform to publica-
tion standards. Publisher reserves the right 
to place the word “advertisement” on 
copy that, in his opinion, closely resembles 
editorial matter.

Advertisers will be short-rated if, within 
a 12-month period from the date of first 
insertion, they do not use the amount 
of space upon which their billings have 
been based.

Publisher is not bound by conditions  
appearing on contracts, insertion orders or 
instructions from any agency or advertiser 
that conflict with the terms listed herein. 
Only written instructions including those 
on contracts and insertion orders, agreed 
to in writing by the publisher, are binding.

Invoices, Credit and Conditions
Our invoices are NET 30 Days on approved 
credit for all services, payable in US dol-
lars. Marketplace/Classified advertising: 
payment is required in advance – VISA, 
MasterCard, and Amex accepted. New 
advertisers and agencies may be required 
to prepay their first insertion and submit 
a credit application. Extension of credit is 
subject to approval of our Credit Depart-
ment. Payments received will be credited 
to the oldest outstanding balance. 

Positioning Requests
Positioning of advertisements is at the discre-
tion of the publisher. Position requests other 
than those specified in the rate card with an 
additional charge are valid only with the writ-
ten acceptance of the publisher.  

Sequential Liability
Publisher holds advertiser and/or its ad-
vertising agency jointly and severally liable 

for payment due to publisher. This applies 
even when a sequential liability clause is 
included in a submitted contract or inser-
tion order.

Publisher’s Liability
Advertisers and their agencies assume li-
ability for advertisement and agree to 
indemnify the Publisher from any loss or 
claim based upon the subject matter (in-
cluding text, images, and illustrations), 
representations, trademark or copyright of 
submitted advertisements.

Publisher’s liability for any error will not 
exceed the cost of the space occupied 
by the error. Publisher cannot be held li-
able for circumstances beyond its control  
affecting production or delivery.

Digital Ad Production 
Requirements
Complete digital ad specifications can be 
downloaded by clicking the “Advertise” 
tab at www.fi-magazine.com, then follow-
ing the links to Online Ad Specifications. 
All ad materials and production questions 
can be addressed to:

Brian Peach, E-Media and 
Print Production Manager
3520 Challenger St., Torrance, CA 90503
PH: (310) 533-2548 • Fax: (310) 533-2503
Email: brian.peach@bobit.com

Digital Submissions for  
Advertisers (Print Edition): 
Ad Portal (Send My Ad): PDF ONLY. 
Ad Portal cannot accept compressed files.

Photoshop files saved as PDFs are accept-
able, but must be set to bleed size. When 
uploading, select the size for Photoshop 
PDFs. New advertisers, click link:

https://bbm.sendmyad.com and create 
an account. Existing advertisers, log in 
and follow upload instructions. If you are 

unable to use our ad portal system (Send 
My Ad), please contact Production Man-
ager for further instructions.

Digital Submissions for  
Advertisers (Digital Edition): 
Digital editions cannot accept rasterized 
PDFs. PDFs must be first generation. All 
web/URLs must contain active links. 

Inserts and Other Special 
Marketing Innovations
Inserts, tip-in, ride-along, posters, CD in-
serts, gatefolds, business reply cards and 
other custom publishing are available and 
by custom quote. Please consult with the 
publisher for a specific quotation on any of 
these services. If you have a unique mar-
keting concept, please let us know—we 
would be happy to accommodate your spe-
cial needs. Before ordering custom print-
ing, advertisers should contact our Produc-
tion Manager to determine quantity, size 
specs, mechanical requirements, and ship-
ping instructions.

MarketPlace /  
Classified Advertising
Please contact publisher David Gesualdo 
at 727.947.4027 or david.gesualdo@bobit.
com for more information. Typesetting is 
complimentary.

New-Product Release  
Submissions for Editorial
Advertisers may send new product releases 
for complimentary editorial publication to: 
gregory.arroyo@bobit.com or via regular 
mail. Only 5”x 7” @ 300 dpi color photos or 
images are acceptable for proper produc-
tion quality. We do not guarantee product 
release placement or editorial PR text will 
appear in an issue. Editor has sole right to 
choose materials for insertion.

Advertising Configurations and Dimensions

Non-Bleed Wide x Deep
Two-Page Spread 15.75” x 10.75”
Single Page 7.875” x 10.75”
2/3 Vertical 4.5625” x 10”
1/2 Horizontal 7” x 4.875”
1/2 Horz. Spread 14.875” x 4.875”
1/2 Island 4.5625” x 7.5”
1/3 Vertical 2.1875” x 10”
1/3 Square 4.5625” x 4.875”

Bleed Wide x Deep
Two-Page Spread 16.25” x 11”
Single Page  8.125” x 11”
1/2 Horz. Spread 15.75” x 5.25”

Overall Trim Size 7.875” x 10.75”

There is no additional charge for 
bleed on four-color ads or gutter 
bleed on two-page spread ads. 

www.fi-magazine.com  n  www.industrysummit.com  n  www.agentsummit.com



BANNER ADS
FI-MAGAZINE.COM

BANNER ADS*
Banners can either be run of site or targeted to 
sections based on availability. 30,000 to 300,000 
impressions available per month.

A. TOP LEADERBOARD
Size: 728x90
Rate: $75 CPM

B. RIGHT RECTANGLE 1 
Size: 300x250
Rate: $80 CPM

D. RIGHT RECTANGLE 2
Size: 300x250 
Rate: $70 CPM

F. RIGHT RECTANGLE 3
Size: 300x250 
Rate: $50 CPM

G. RIGHT RECTANGLE 4
Size: 300x250
Rate: $40 CPM

H. LOWER LEADERBOARD
Size: 728x90
Rate: $30 CPM

Based on experience and user data, we’ve 
organized our website for dealers and F&I 
professionals in key topical areas:
• Special Finance
• F&I Products
• Certification & Training
• Compliance
• Red Flags
• Finance
• Software & Technology
• Rental Operations

For specifications please visit BobitStudios.com.

*All prices listed are Net.

Attention-grabbing banner ads provide you with a 
cost-effective way to build brand awareness and 
provide tangible results. Banners drive traffic to your 
website to help you develop highly qualified leads.



Market & Media Data

HIGH IMPACT UNITS/RICH MEDIA

PRESTITIAL
Prestitials are well-known to be high impact and 
generate very high click rates. A prestitial displays 
as a full page for 15 seconds whenever a user goes 
to our site, regardless of which page they enter on. 
Users are given the option to skip past the prestitial.

CONTEXTUAL KEYWORD TARGETING
This program allows you to sponsor targeted keywords 
relevant to your product offering. By contextually 
aligning your ad with the keyword it allows you to 
reach the user at the exact moment when they are 
focused on your product. The contextual ads are user 
initiated and are always in-view, never below the fold.

PAGE PEEL
Page peels engage a user directly with your ad in an 
interactive way. It starts as a page curl in the upper 
right corner of the homepage. When the curl is moused 
over, the page peels down to present a 500x500 
clickable advertisement. Client provides material, or 
F&I and Showroom can assist with creation of the ad. 
We can track hovers as well as clicks for this position.

RICH MEDIA
EXPANDABLE BANNERS
Expandable banners expand and can go up, down, or 
left into the body of the site. Not every position allows 
an expandable. Please speak with your sales rep for 
more information on specific placements. Additional 
15% fee for expandable banners.

SITE-SERVED
EXPANDABLE BANNERS

PUSH-UP LEADERBOARD
728x90 or 970x90 sizes accepted

We accept 3rd party tags from all major rich media 
vendors.



MOBILE PRESTITIAL
This is a high-impact ad unit that will display when the user first visits 
the mobile site. Unlike the prestitial on the desktop site, this ad unit 
does not auto-close. We accept either 320x416 or 300x250 sizes for 
this position.

MOBILE ROADBLOCK
We offer a three position road-block on our mobile site: a top 
320x50, a middle 320x100, and a 300x250 rectangle banner. These 
formats look good on all mobile devices, and ensures users see your 
message.

Best practices for designing mobile ads: 
• Limit copy to just a few key words
• Make button larger than normal, say “Tap Here”
• No Flash, use HTML5 or GIF for animations
• Link only to mobile-optimized site or responsive landing page

RESPONSIVE LANDING PAGES
Focus users on the exact message you want them to see and 
guide their actions using our proven methods. While the message 
on a banner is limited and a homepage can be overwhelming, 
the responsive landing page fills the gap. It offers users relevant 
information, specs, testimonials, etc. and lets them contact you 
before proceeding to your site, so you can follow up with them. 
   This is ideal for lead generation, new product launches, brand 
awareness campaigns, or the promotion of a mobile site or 
smartphone app. 

We have templates for you to choose from (sample shows the way 
a single version is displayed on various devices).

Coordinate your campaign 
with unified messaging by 
creating a landing page 
for all links from banner 
ads, e-promos, QR codes, 
editorial, print advertising, 
and magazine digital edition 
links.

WEB
MOBILE OPTIONS

Our mobile site is specifically designed to display 
our award winning content and ads well on any 
smart phone. Our traffic proves that the user 
interface and experience is optimal.



Market & Media Data

*All prices listed are Net.

WEB
E-NEWSLETTERS
News is the lifeblood of the industry and our readers 
need to know what’s happening as it’s happening. F&I 
and Showroom has targeted e-newsletters that our 
readers depend upon to do their jobs better, safer, and 
more profitably. 

DAILY E-NEWSLETTERS 

Delivered weekdays to opt-in dealers and F&I professionals.
50,000 - 250,000 impressions available per month.
 POSITION SIZE RATE
 Top Leaderboard 728x90 $40 CPM 
 Right Skyscraper 1 160x300 $35 CPM
 Right Skyscraper 2                            160x300  $30 CPM
    Inline 1 468x60 or 460x120 $35 CPM
 Inline 2 468x60 or 460x120 $30 CPM
 Inline 3 468x60 or 460x120 $25 CPM
 Inline 4 468x60 or 460x120 $15 CPM
 Inline 5 468x60 or 460x120 $10 CPM
 Inline 6 468x60 or 460x120 $8 CPM

*All prices listed are Net.



SPECIALTY ITEMS
SPONSORED CONTENT
Host your written content on fi-magazine.com to reach 
users in a way traditional banner advertising cannot. Your 
story will be promoted on our site and will appear free of 
ads so the user can easily digest the content and learn 
about your product. The story can include images or be all 
text and should contain links to your products. Speak with 
your sales rep to learn more about pricing and availability. 

SPONSOR E-BLASTS
Deliver your customized message directly to the inbox of 
our highly qualified audience. You will have access to our 
subscribers and site visitors that know we are a trusted 
sender, so your message will be well received. We only 
send well-vetted messages, protect the privacy of our 
subscribers, and are in complete compliance with all 
regulations and best practices.

TARGETED DISPLAY NETWORK 
Reach our premium audience of dealers and F&I 
professionals across thousands of websites through 
our Targeted Display Network. Use this program to add 
additional scale to your online advertising campaign and 
increase the frequency that a user views your message.

CUSTOM PUBLISHING
From strategic planning to research and writing, we  
provide turnkey publishing services to fit your custom 
tailored program.

Because we are a publishing/media company, we bring 
real-world experience to your project. We immerse 
ourselves in your industry as our own, not merely as a 
“private label” project. Our capabilities begin with  
concept and end with a publication in the hands of  
an engaged reader.

Our content drives action.

DIGITAL/TABLET EDITIONS
When we create our digital edition (which can be used 
on desktop, tablet or smartphone), all ads from the print 
edition of F&I Showroom are automatically hyperlinked to 
the URL printed in the ad. We can also embed audio and 
video or change the creative for an ad.

BOBIT TAG SYSTEM 
Bobit’s Target Audience Generation (TAG) system is an 
integrated customer database that combines demographic, 
geographical, contextual, behavioral and product data 
about users across all of Bobit’s extensive automotive 
industry publications, digital properties, and live events. 
We are able to segment and target data in near real time 
allowing you to carefully and meticulously select ideal 
candidates and leads based on a variety of data.



Market & Media Data

SPECIALTY ITEMS
WHITEPAPERS/HOW-TO GUIDES
Create a whitepaper or how-to guide that users can 
download from our site serving the information needs 
of our readers and providing lead-generation for 
your company. Users fill out a short form and provide 
extensive contact info in order to download the content. 
These leads are sent automatically to the client and 
can even be passed directly into your CRM. We 
promote the whitepapers on our site, in print, e-promos 
and with social media.

WEBINARS 
Webinars are the ideal format to share information and 
interact live with customers and potential customers. 
Discussing new solutions and industry trends in 
this educational format lends credibility to your 
product. Have one of your top-level experts lead an 
informative presentation or include a customer who 
can share hands-on experience and results. A full 
list of registrants and attendees is sent following the 
event. An archive of the live event will be hosted on 
truckinginfo.com for 1 year and future registrants are 
passed along to the advertiser.
 
GOT QUESTIONS?
For true industry thought leadership, Got Questions? 
gives your company a chance to respond directly to 
our readers’ and site visitors’ about a particular topic. 
Sponsorship includes premium positioning on every 
page of fi-magazine.com with your company logo and 
photo of your expert. F&I Showroom will create house 
ads in both print and online to drive traffic to the Got 
Questions? page. Sponsor receives the name and 
contact information provided by all registered users 
who ask a question. 

RESEARCH 
Bobit Business Media Research Services and the team 
of F&I and Showroom magazine can provide perspective 
and clarity. We DIG DEEPER to help you SELL MORE. 
We can help with research projects ranging in scope 
from simple brand awareness to understanding the 
role of social networking in your market. Bobit Business 
Research Branch has done industry research for 
hundreds of companies, including Ford, GM, Volvo, 
OPI Products, Honeywell, Tyco, Cooper Notification 
and the University of Illinois.
We can do a variety of research projects for your 
company, including: 
 • Advertising Effectiveness Studies
 • Regional Buying Trends
 • Buying Intention Studies
 • Lead Generation and Qualification
 • Brand Awareness and Competitive Position
 • Market Share Analysis


